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ADVERTISING COMPANY LIMITED

?:'t?t:il tafld{r1Ju

nr:fluoit6a:vtduoeioflatflilYtdnlnd

rfl udrund.r to{Rr:fiRUrst.lirfi ii'ngn:rJ?qqrffi ?i 1:q:fi 0uY1ririlfisl

ilur nt:flqfi (M.B.A)

flnr:finsrzsss



I

a e eA 
fl11:rfi{flo1oro.rfirj:vnoun r:1unr:lfiuin r:cirrYn.rrrr:icu6'fi ?10Rttfl n!lnufl?-lofl lu

.t . Jr .l " u
ntorflngt,l,o.i ulHvl ?t.tgul{ u06l [?0t lYlcu{ otno

t0

fiantYn:

o101:uYt!5nts1

fa
111.t trr 1151')::6lI [afld':(U1{

u?mr : g:n'ounrricufi n (m tr n1:fi6!6)

a:.mJ1JYl: ?flTan1

tnfilr:on1:fln!1 2558

,4<-.<- :vrrun::unl:

(rfl.qr# s{ usr )

' )7 ld tan:: ntl / 010uuYl1j:nc1

(or.!fiuil* ?rpor I

uluflttfiaRdgll

u la
(a:.T,rluYnlrurno )



fl

ullfiouo

xrr'l::ai rfinq.rrfiu n'rtrtt"cflololslr{rJ:rnounr:1unr:1#l3nr:drrinlrurirgfi,
ae aq d ,h A " .

fl:0rdnu110.i u:!vl fi'Mju ltoo [?o: lvls.l 01fl6

t),a a /aolnl:ulru:fM n:.Yuuvl5 ?xTafr'l

n1:ef,orio.: "fl ?1!fi {fl o10tol flrl:vnolnr:1unr:1d13 nr:drfnlruriq6,
.q d 4 : o - r tA . a dl q v Lnr dn!rflo.r il5lifl il{!rlu lrdo t?oi-[ s{ i1nn" ,JinQiltuf,{ntflo 1.) lflof,flslrnnuf,?u

u.nnaro{{r.l:snornr:lunr:lduinr:drrinlruria;6: n:fif,nurlro':uiuh n'rdllu r16n rrof

1vr8.: r'rrio lunt:rloruuudounr! 2.) tn'of;nurnartvt'lnoltto':{:J:rnounl:lunltld
<4 aq d /U 4 . - -. ai F <

il5nr: drrjn{ruuisgB : nrfrdflll1g{usg1 li{lru tlgo [?0: ITGIn ilnn 3.) [110t1ltuu[Ylu1J

n?ruyr'.rv{01nto'r{rJ:rnolnr:uavdru-nlruriqfi n:fidnsrto': u3u-fl ri.ru'llu rr6n raoflvr

6.r rirn'o finara-nu vvn.: :crln:trflnei1.idu ldiirfirL:al:arL{oXaInu1#ullaou0"llr i'lfl

orlr,i'ru,i'l.,tlr.u 150 Tn a6er^fi1d1unr:irn:rs# lduri flllrrnnun{fl?1116 iouav rirrq6u

, i a ar, .33
riaurfiulruuuro:5lu fll:vlodolJflun1lul{nld6rl t - test [ta, fl1dfiq F-test t0n?1:J

tud:il::usfi amsr6u't (one-way ANove) fi :sn-lriudrtirXtr.rafi 6fi o.os

ruafl1iio-uflri1 ri'lultqitilurvrnufrl orq.:ruri'lultqirilurirsorqllu 8-10 fl fi

n1tf,nu1 :vf,rLrJiqqrc{i fidrrrurillru{o'nnr:ilruriqf; nellJfi't slotiol{rJ:;nounr:lu

' e a 4e n r,oflvr6'r drn-e lourqiurirunr:lfuinr: drfn{r fua: fl:oifln! 110.i lJtuYl fi.luuu uoff

ltt!o{1u:rn-urn uala-nuorr{:J:cflo!n1:dtrofleilqtiu inar!n'':flolnhjtroncir{flu



tu

The objectives of this research titled " Executives' satisfaction on the use of services

provided by accounting firms: The case of Hong:Pant Advertising Company Limited" were to 1)

study pe$onal factors of the executives of Hong-Pant Advertising Co., Ltd. Using the senices

provided by accounting fimr 2) study their satisfaction on the use of service 3) make comparison

on satisfaction derived from the use of accounting services based upon personal factors.

Questiornafue was used to collect the data . Sample 5i2s ussd in rhis 5tudy was 150. Statistics used

in the aaalysis included ftequency , percentage , mean , standard deviation , t-test , F-test or of,e-

way analysis ofvariance . Level of sigoificance used was 0.05.

Outcome of the study rcvealed that the majority of respoD.detrB were female, 8-10 years

working experience , bachelor-degree graduates working as accounting deparheflt manager.

Study of their satisfaction showed that the score was high on average. Furthermore , executives

with different personal factors did not differ in their satisfaction.

Abstract


