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EXECUTIVES’ SATISFACTIONON THE USEOF SERVICES
PROVIDEDBY ACCOUNTING FIRMS: THE CASE OF HONG-PANT

ADVERTISING COMPANY LIMITED
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Abstract

The objectives of this research titled “ Executives’ satisfaction on the use of services
provided by accounting firms: The case of Hong-Pant Advertising Company Limited” were to 1)
study personal factors of the executives of Hong-Pant Advertising Co., Ltd. Using the services
provided by accounting firm 2) study their satisfaction on the use of service 3) make comparison
on satisfaction derived from the use of accounting services based upon personal factors.
Questionnaire was used to collect the data . Sample size used in this study was 150. Statistics used
in the analysis included frequency , pe;rcentage , mean , standard deviation , t-test , F-test or one-
way analysis of variance . Level of significance used was 0.05.

Outcome of the study revealed that the majority of respondents were female, 8-10 years
working experience , bachelor-degree graduates working as accounting department manager .
Study of their satisfaction showed that the score was high on average. Furthermore , executives

with different personal factors did not differ in their satisfaction.




